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The curriculum is built around applied learning and a comprehensive understanding of the application of Atrtificial Intelligence in Business (AIBU) and is
further supported by internships. This program is designed to encourage: the ethical and responsible use of atrtificial intelligence (Al), critical thinking,
analytics, problem solving, communication, business writing, technical knowledge, and skills needed for positions ranging from entry-level positions to
leadership development programs. New curriculum additions include Generative Al, Machine Learning, Ethics, Governance and Responsible Use of Al.

Students majoring in Applied Artificial Intelligence in Business must pair this major with an additional primary major in the college.

Specific Applied Artificial Intelligence in Business Course Requirements:

Code Title Hours
Upper Division Business Electives (courses completed in primary major) 15
BUAD 2001 Introduction to Applied Atrtificial Intelligence

Complete requirements of the Disruptive Tech or Machine Learning Focus
Complete two of the following electives:

FINA 4031 Application of AlI/ML in Finance and Beyond

MARK 4065 Data-Driven Marketing: Analytics, Insights and Applied Al

OSCM 4065 Artificial Intelligence in Supply Chain
INSY 4180 Ethics, Governance, and Responsible Use in Al 3
Total Credit Hours: 33
Code Title Hours

Choose one of the following focus areas:
Disruptive Tech

FINA 4075 FinTech Foundations and Applications

AIM 4410 Identifying, Building, Creating and Communicating FinTech Opportunities
Or

Machine Learning

BUAN 3065 Leveraging Al with Predictive Analytics

BUAN 3066 Harnessing the Decision-Making Power of Al with Prescriptive Analytics
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